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Forward-Looking Information
This presentation (this “Presentation”) was prepared by NEXE Innovations Inc.
(“NEXE” or the “Company”) and contains forward-looking statements including, but
not limited to, forward-looking statements regarding the size and growth of the
single-serve coffee, the sustainable packaging and the global food packaging
markets; the Company’s belief regarding its competitive position and the NEXE Pod’s
competitive advantage; the Company’s ability to leverage its IP portfolio to innovate
and expand into additional markets; the Company’s belief regarding the benefits of its
vertical integration and in-house production; the Company’s expectation of minimal
investments being required in the next two years; the expected mean EV/R (as
defined herein) and enterprise-value-to-EBITA for 2022 and 2023 for bioplastics and
biotechnology and containers/packaging sectors; the Company’s strategic priorities
for the next 12 months; the anticipated impact of plastic production on Earth’s total
carbon budget; the anticipated impact on the United States (“U.S.”) Inflation
Reduction Act; the expectation that the NEXE Pods compost in as little as 17 days in
industrial composting under optimal conditions; the Company’s expectation of
potential long-term opportunities afforded by the Company’s flexible and scalable
operations and IP; and other forward-looking statements.
Forward-looking statements involve known and unknown risks, uncertainties and
other factors which may cause the actual results or growth to be materially different
from many future results or growth expressed or implied by the forward-looking
statements. Actual results are likely to differ, and may differ materially, from those
expressed or implied by the forward- looking statements contained in this
Presentation. Such forward-looking statements are based on a number of
assumptions which may prove to be incorrect.

There may be factors that cause actual results not to be as expressed or implied by
the forward-looking statements. There can be no assurance that forward-looking
statements will prove to be accurate, as actual results and future events could differ
materially from those anticipated in such statements. Accordingly, you should not
place undue reliance on forward-looking statements. The forward- looking statements
should not be relied upon as representing the Company’s views as to any date
subsequent to the date that this Presentation was prepared.
The Company disclaims any responsibility to update the forward-looking statements
or any risks, uncertainties or factors that may affect the forward-looking statements to
reflect events or developments, including any revised forward-looking statements that
might be published by the sources of the forward-looking information contained in this
Presentation. In addition, this Presentation is not intended to express or simply any
forward-looking statements regarding expected or anticipated results of operations,
financial condition, performance or achievements of the Company and the Company
disclaims any such forward-looking statements. The results of operations, financial
condition, performance, achievements or prospects of the Company involve known
and unknown risks, uncertainties and other factors, including risks relating to the
ability of the Company to obtain necessary financing, the impact of debt financing
transactions, the Canadian and global economy generally and the Canadian, North
American and global market for the Company’s products, consumer interest in the
Company’s products, competition, the regulatory environment, governmental
legislative or regulatory actions or activities, potential litigation, and anticipated and
unanticipated costs. The forward-looking statements contained in this Presentation
are expressly qualified in their entirety by this cautionary statement.
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Statutory Rights of Action
Securities legislation in certain of the provinces of Canada may deem this Presentation to be an
oﬀering memorandum and, accordingly, provide purchasers with statutory rights of rescission or
damages, or both, in the event this presentation contains a misrepresentation. Where used
herein, “misrepresentation” means an untrue statement of a material fact or an omission to state a
material fact that is required to be stated or that is necessary to make any statement not
misleading in light of the circumstances in which it was made. These remedies, or notice with
respect to these remedies, must be exercised or delivered, as the case may be, by the purchaser
within the time limits prescribed by applicable securities legislation.
The following summary is subject to the express provisions of the applicable securities laws,
regulations and rules, and reference is made thereto for the complete text of such provisions.
Such provisions may contain limitations and statutory defenses not described here on which the
Company and other applicable parties may rely. Purchasers should refer to the applicable
provisions of the securities legislation of their province for the particulars of these rights or consult
with a legal adviser.
The following is a summary of rights of rescission or damages, or both, available to purchasers
resident in the provinces of Ontario, New Brunswick, Nova Scotia and Saskatchewan. If there is a
misrepresentation herein and you are a purchaser under securities legislation in Ontario, New
Brunswick, Nova Scotia and Saskatchewan you have, without regard to whether you relied upon
the misrepresentation, a statutory right of action for damages, or while still the owner of the
securities, for rescission against NEXE. This statutory right of action is subject to the following: (a)
if you elect to exercise the right of action for rescission, you will have no right of action for
damages against NEXE; (b) except with respect to purchasers resident in Nova Scotia, no action
shall be commenced to enforce a right of action for rescission after 180 days from the date of the
transaction that gave rise to the cause of action; (c) no action shall be commenced to enforce a
right of action for damages after the earlier of (i) 180 days (with respect to purchasers resident in
Ontario) or one year (with respect to purchasers resident in Saskatchewan and New Brunswick)
after you first had knowledge of the facts giving rise to the cause of action and (ii) three years
(with respect to purchasers resident in Ontario) or six years (with respect to purchasers resident
in Saskatchewan and New Brunswick) after the date of the transaction that gave rise to the cause
of action; (d) with respect to purchasers resident in Nova Scotia, no action;

shall be commenced to enforce a right of action for rescission or damages after 120 days from the
date on which payment for the securities was made by you; (e) NEXE will not be liable if it proves
that you purchased the securities with knowledge of the misrepresentation; (f) in the case of an
action for damages, NEXE will not be liable for all or any portion of the damages that it proves do
not represent the depreciation in value of the securities as a result of the misrepresentations; and
(g) in no case will the amount recoverable in such action exceed the price at which the securities
were sold to you. The foregoing is a summary only and is subject to the express provisions of the
Securities Act (Ontario), the Securities Act (New Brunswick), the Securities Act (Nova Scotia) and
the Securities Act (Saskatchewan), and the rules, regulations and other instruments thereunder,
and reference is made to the complete text of such provisions contained therein. Such provisions
may contain limitations and statutory defenses on which NEXE may rely.
Notwithstanding that the Securities Act (British Columbia), the Securities Act (Alberta), and the
Securities Act (Québec) do not provide, or require NEXE to provide, to purchasers resident in
these jurisdictions any rights of action in circumstances where this presentation or an amendment
hereto contains a misrepresentation, NEXE hereby grants to such purchasers contractual rights of
action that are equivalent to the statutory rights of action set forth above with respect to
purchasers resident in Ontario.
In Manitoba, the Securities Act (Manitoba), in Newfoundland and Labrador, the Securities Act
(Newfoundland and Labrador), in Prince Edward Island, the Securities Act (PEI), in Yukon, the
Securities Act (Yukon), in Nunavut, the Securities Act (Nunavut) and in the Northwest Territories,
the Securities Act (Northwest Territories) provide a statutory right of action for damages or
rescission to purchasers resident in Manitoba, Newfoundland and Labrador, PEI, Yukon, Nunavut
and Northwest Territories respectively, in circumstances where this Presentation or an
amendment hereto contains a misrepresentation, which rights are similar, but not identical, to the
rights available to Ontario purchasers.
The statutory right of action described above is in addition to and without derogation from any
other right or remedy at law.
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Why invest in NEXE?
●

NEXE’s compostable materials are a sustainable substitute for single-use
plastics and are ideal for the circular economy by providing a zero waste
solution. The circular economy is one of the key solutions in addressing the
climate crisis.

Capital Structure
Common Shares
Outstanding:
(As of Q1 2023)

97.3 Million

Market Capitalization:
(As of 10/31/22)

$24.3 Million

Working Capital:
(As of Q1 2023)

$28.6 Million

NEXE has a comprehensive IP portfolio that can be leveraged to innovate and
expand into additional markets.

Total Debt:*
(As of Q1 2023)

$1.2 Million

NEXE has increased its operational footprint and is vertically integrating
operations and bringing processes in-house to have greater control over the
production process. This provides NEXE with flexibility, ability to scale quickly
and reduce supply chain risk. This will benefit NEXE’s operating margins.

Long-term Assets:
(As of Q1 2023)

$12.3 Million

●

NEXE’s first patented product – the NEXE Pod – is a plant-based, fully
compostable coffee pod that is compatible with the leading single-serve coffee
format machines

●

The NEXE Pod benefits from a large and growing single-serve coffee
market.

●

The NEXE Pod is fully compostable and the Company believes that the NEXE
Pod leads in the key features of convenience, performance, taste and aroma.

●
●

●

NEXE’s capital investments are front-end loaded – minimal investments are
required over the next two years. ASSET RICH company and no valuation
attributed to growth and compostable materials technology.

●

NEXE’s shares trade well below its break up value of $0.48 per share (cash +
value of real estate + BV of equipment).

Share Price:
(As of 10/31/22)

$0.25
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Plastics is one of the key contributors to the climate crisis and the use of
plastics needs to be reduced to meet GHG emissions targets.
The impact of plastic production is equivalent to the output of 189 coal-fired power stations and by 2050 will be responsible for up
to 13% of Earth’s total carbon budget.

5%
365+
Million tons of plastic
produced per year

263%
Increase in plastic use per
person between 1980 and
2018 (from 60lbs to 218lbs
per person)

A Whopping 91% of Plastic Isn’t Recycled, National Geographic, December 18, 2018
The Real Truth About the U.S. Plastics Recycling Rate, Beyond Plastics, May 2022
Advancing Sustainable Materials Management, United States Environmental Protection Agency, 2018
The Lifecycle of Plastics, WWF Australia, July 1, 2021
Plastic waste and climate change – what’s the connection?, WWF Australia, June 30, 2021

Less than 5% Plastic
Recycled

95%

500+

Ends up in the
environment (land and
oceans)

500-10,000 Years For
plastic pods to break
down
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The anti-plastic movement has gained steam. Consumers are
demanding change, and governments and businesses are responding.

77+
Industry leader fined $3
million for misleading
claims over coffee pod
recycling in Canada.
Recently, in California a
judge has approved a $10
million settlement with
consumers.

Over 77 countries around
the world have taken some
sort of ban on plastic bags
according to a UN report.

Keurig Canada to pay $3M fine for misleading recyclability claim, Recycling Today, January 10, 2022
Reuters: 75% of people want single-use plastics banned, global survey finds, Reuters, February 21, 2022
Statista: The Countries Banning Plastic Bags, Statista, July 2, 2021
City of Seattle Public Utilities: Food Service Packaging Requirements, Seattle Public Utilities
2021 Global Buying Green Report, Trivium Packaging
Keurig Class Action Settlement of K-Cup, Top Class Actions, July 12, 2022

Major U.S. cities have also
mandated composting.

75% of people want
single-use plastics banned
and 70% of consumers are
willing to pay more for
goods with sustainable
packaging - this trend will
only accelerate as 83% of
consumers 44 years and
younger are willing to pay
more.

The U.S. Inflation
Reduction Act includes a
record $369 billion in
spending on climate
policies and is projected
to reduce carbon
emissions in the U.S. by
~40% of by 2030.
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Composting is endlessly circular and transitioning to a circular
economy is key to mitigating GHG emissions.
Plastics do not contribute to a circular economy in a meaningful way. Only 2% of plastics are estimated to make their way
through a closed loop circular system and 8% is recycled into other uses (in the U.S., plastics recycling is ~5%).

Illustration:
During the development phase, NEXE tested its
compostable material at the Surrey Biofuel Facility, the
first closed-loop organic waste facility in North America.
Compostable describes a material that disintegrates
and biodegrades under specific conditions, in the
specific timeframes needed by composting facilities.

NEXE’s compostable material meets key industrial
composting requirements.
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Scientific and commercial validation - the NEXE Pod has been studied
and beta-tested in the market.
The previous formulation of NEXE Pod composted in as little as 35 days with no evidence of toxicity in soil containing NEXE Pod
compost. With continued R&D, NEXE has developed a new formulation and pod structure that results in the NEXE pod
composting in as little as 17 days.
“In optimum conditions the pods can be fully degraded within
a 35 day process. At an average organic waste facility it would
take approximately 70 days to fully degrade. We are working
towards BPI certification.”

Post-shredded coﬀee pods.

Fine/compost pod particles after
“composting cycle 3”.

Carrots (left) and onions (right) after 3 weeks of growth in soil containing
10 wt% NEXE POD compost.

Terravis Ltd.
Private Sector Compost Study
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Greenwashing is a significant concern. Consumers are confused with
what is truly sustainable and it is difficult to understand the different
types of materials considered “bio-based”.
A common confusion arises between biodegradable and compostable. Biodegradable will break down into gases, water,
residue and biomass BUT can leave microplastics. Biodegradable can include petroleum-based polymers. Other terms
that create confusion include oxo-degradable, biowaste, degradable and decomposable.
For industrial composting, on average an item has to compost within
100 days (a new standard is expected which will require 45 days).
NEXE Pods compost in as little as 17 days (down from 35 days) in
industrial composting under optimum conditions.

Biodegradable

Compostable

The Company is in the process of obtaining various certifications,
including the BPI certification. The certifications are not required to
produce or sell our products. We expect to be granted certifications
throughout the remainder of 2022 and early 2023.
NEXE fully compostable materials meet critical international standards
(as conducted by OWS Labs - December 30, 2020) required for
certification as compostable materials, including American standards
ASTM D6400 and D6868, European standard EN 13432, and
International standard ISO 17088.
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*Navigating Plastic Alternatives in a Circular Economy, ClosedLoop Partners

The NEXE Pod is fully compostable and the Company believes that the
NEXE Pod leads in the key features of convenience, performance,
taste and aroma.
●

The leading plastic coffee pod requires separating of
the parts with the lid disposed in regular waste, the
coffee grounds disposed in the organics waste, and the
outer plastic shell of the pod placed in recycling after
being cleaned.

●

In Canada, 1.5 billion single serve pods are consumed
every year and 97% end up in landfills, indicating that
consumers are less likely to take the extra steps.

●

Other fully compostable pods in the market hold less
coffee than the NEXE Pod, impacting taste and quality.

The NEXE Pod Facts
COMPOSTABLE IN A LITTLE AS

17
NO ADHESIVES
SOY BASED INK

COOL TO THE
TOUCH
Why are coﬀee pods growing in popularity?, www.invigocoﬀee.com

Days

MORE VOLUME

FULLY
COMPOSTABLE

SUPERIOR
TASTE

PLANTBASED
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NEXE will benefit from a large and growing single serve coffee market
and packaging mix changes toward more sustainable options.
There are many trends that will benefit the single-serve beverage market and are ideal for coffee pods:
●

A growing premium coffee culture

●

Work from home has resulted in more consumers creating specialty coffee at home

●

Flavoured coffee category grew by 16% versus 8% for the overall coffee market in 2021

●

65% of consumers believe their choices and behaviours have a positive impact on the environment
and are seeking more sustainable options

●

54% take sustainable packaging into consideration when selecting a product

59B+

5.0%+

Pods
consumed
per year
worldwide

Pods market
compound
annual growth
rate in (‘20-’25)

Over 56 billion coffee capsules to go to landfill this year, newstalk, November 16, 2018
Global Compostable Packaging Market is Expected to Grow at 17.4%, Data Bridge
Grocery Business, Canada, Vol 12 | No 2, March/April 2022
Consumer demand for sustainable packaging holds despite pandemic, www.fooddive.com, April 27, 2021
Coffee Pods Market size to grow by USD$8.53 billion and accelerate at a CAGR of over 5%, Jan 24, 2022

17%
Compostable
packaging
compound
annual growth
rate (‘20-’27)
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NEXE has completed commercializing its first product and building out
the operational footprint. For the next 12 months, NEXE’s key strategic
priorities will focus on revenues.
Strategic Priorities
Last 12 Months
●

R&D and commercialization of NEXE’s first product

Strategic Priorities
Next 12 Months
●

private label markets.

– the NEXE Pod.
●

●

Demonstrated the key competitive features and

●

Build sales and marketing team. Recently hired

beta-tested NEXE Pod in two different formats.

seasoned Head of Sales and Marketing with

Built operational footprint. Increased operations in

experience in the coffee and CPG space.

Surrey, BC and purchased plant in Windsor, ON.
●

Grow customer base focusing on co-packing and

Invested in and took delivery of key proprietary

●

Increase capacity and vertically integrate
operations, including manufacturing components.

equipment.
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NEXE is focusing on private label and co-manufacturing markets to
attain larger volumes and proof of concept in the market.
Direct to Consumer and Retail
Introduced in 2021
www.nexecoffee.com

Direct to consumer and retail was introduced
to beta test the technology.

Key Focus Next 12 Months
Co-Packing /Private Label

Leverage other recognizable and known
brands in the market, including well
known CPG companies, gourmet coffee
roasters, and local artisanal brands
across North America.

Potential Long-term Opportunities

With flexible and scalable operations and IP, NEXE
can easily develop new products and license the
technology to large brands
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Facilities are fully owned assets with NO DEBT
●

20,000 sq. ft. state-of-art facility
and headquarters located in
Surrey, BC

●

New 54,000 sq. ft. industrial
facility strategically located in
Windsor, Ontario

●

New Windsor location has access
to highly-skilled workforce with
deep experience with injection
molding and other manufacturing
skills

Windsor, Ontario Facility Rendering
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The success of a large scale compostable materials operations is
highly dependent on the manufacturing process.
NEXE has focused on vertically integrating operations and as part of this has also moved from a third-party thermoforming manufacturing to an in-house injection
molding process. As part of the injection molding process, NEXE invested in manufacturing components in-house which require more upfront resources as these
components need to be precise and compatible with NEXE’s machinery.
Vertical Integration:

Key Advantages:

●

Includes resin compounding and extrusion which ensures greater control
over supply and protects IP as resin is an internally developed recipe.

●

SCALE faster which will further strengthen competitive
position and help gain market share

●

Transitioned third party thermoforming process to an in-house injection
molding process.

●

Increased efficiencies and higher operating margins.
Injection molding process significantly reduces material costs.

○

Allows large and higher volume production runs.

●

PROTECT NEXE’s IP Portfolio

○

Process is more streamlined requiring less processing steps
whereas with the third party thermoforming, an additional
in-house process to move goods to finished products was
required.

●

Greater CONTROL over quality

●

Reduce supply chain lead times and reliance on third parties

●

Accelerate R&D

●

Further reduce carbon footprint. The entire manufacturing
process/value chain is North American based.

○

○

More suited for small and complex products and can handle a
larger variety of materials.
Components used in injection molding are manufactured
in-house providing flexibility to make changes and add
additional products.
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Leadership Team
Darren Footz
CEO, Co-Founder

Ash Guglani
President, Co-Founder

Christopher Murray
Vice President, Sales & Marketing

A serial entrepreneur, Darren is the
past President of Granville Island
Coffee, a company he built in 5
years from a small artisan roaster to a
national brand. He is the innovative
mind behind the plant-based and fully
compostable NEXE Pod. His
expertise, dedication and pioneering
ideas are the backbone of our
organization.

Ash spent 12 years in capital
markets with a national investment
bank in Vancouver. As an original
founder of NEXE, he plays an
integral role in helping NEXE in all
capacities across financing (public,
private and government), operations,
and marketing.

Mr. Murray has 20+ years of extensive experience in
the consumer-packaged goods (CPG) industry in
Canada and the U.S. Mr. Murray was most recently
Vice President of Sales and Marketing at Zavida
Coffee Company where, in his eight-year tenure
there, his team grew Zavida Coffee business by over
500%. Mr. Murray managed a growing marketing
team at Zavida Coffee that continuously onboarded
new and trending coffee formats, including recyclable
K-Cup formats.

Marc Bains
Director, Automation

Kam Mangat
Vice President, Investor Relations
& Corporate Strategy

Marc has over 15 years of experience
and has been a key member of the
NEXE team since inception. In his
current role, Marc is responsible for
developing and implementing the
automation process (including working
with key vendors on customizing
manufacturing equipment). Marc has
also founded and leads a national
health charity.

Kam was most recently Vice President at a
consulting firm covering some of the largest
U.S. and Canadian pension plans. Prior to this,
Kam worked in capital markets as a sell-side
equity analyst covering Industrials and Special
Situation equities for a national investment
dealer. Kam has 20+ years of experience in
finance across a range of roles.
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Board of Directors
Darren Footz
CEO, Co-Founder

Ash Guglani
President, Co-Founder

A serial entrepreneur, Darren is the
past President of Granville Island
Coffee, a company he built in 5
years from a small artisan roaster to a
national brand. He is the innovative
mind behind the plant-based and fully
compostable NEXE Pod. His
expertise, dedication and pioneering
ideas are the backbone of our
organization.

Ash spent 12 years in capital
markets with a national investment
bank in Vancouver. As an original
founder of NEXE, he plays an
integral role in helping NEXE in all
capacities across financing (public,
private and government), operations,
and marketing.

Haytham Hodaly
Independent Director

Graham Gilley
Independent Director

Killian Ruby
Independent Director

Mr. Hodaly is the Senior Vice
President, Corporate Development of
Wheaton Precious Metals, with over
23 years’ experience the mining
sector. Mr. Hodaly previously spent 16
years in the North American securities
industry, most recently as Director and
Mining Analyst, Global Mining
Research, at RBC Capital Markets. He
holds a B.Eng. and M.Eng. from the
University of British Columbia.

Mr. Gilley is Director of Enterprise Risk
Management and Data Protection at
Mulgrave School – The International
School of Vancouver. For the past 15
years, he has been responsible for the
leadership, innovation, governance, and
management of the school’s operational,
financial, and strategic risks. By
developing tools, practices, and policies
that analyze and report enterprise risks,
he has created an enterprise risk
management framework guided by
strategic priorities.

Mr. Ruby is the President and CEO of
Malaspina Consultants Inc. in Vancouver,
specializing in financial management and public
company reporting. Prior to joining Malaspina,
Mr. Ruby was an assurance partner at Wolrige
Mahon LLP (now Baker Tilly Canada) working
predominantly with junior public companies. He
also previously served as senior manager with
KPMG LLP working with a range of public
companies and reporting issuers.
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Collaborations & Partnerships
Government / Academic Partnerships

Government of Gouvernement
Canada
du Canada

Awards
Government of
Canada

Gouvernement du
Canada

IRAP Innovation Assistance Program (IAP)

Wall Solutions Award
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nexeinnovations.com
For more information please contact
invest@nexeinnovations.com
Ash Guglani
President
#109 - 19353 22nd Avenue Surrey, BC V3Z
3S6

Kam Mangat
VP, Investor Relations & Corporate Strategy
invest@nexeinnovations.com
Office +1-604-359-4725
Mobile +1-604-359-4742
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